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Feeder cities and spiritual tourism should bolster Indian

hospitality sector

ndia’s hospitality revolution s
Ilm» ing beyond the metropoliscs,
the dynamic Tier 1T and Tier 111
ities. Fuclled by a potent imix of ising
. o 8

offerings.
jonal tourism is taking
ptre-stage. Citics like Udaipur, with

sector. - Disposable incomes in these
cities are pro

[nhdnud infrastructure, includ-
i

sure seckers, leading to a rise in hotel
foom inventory. Morcover, Tiers Il and
ties boast a young, mobile popu-
3 (60 et papulation of dls
g onder 35 year of apel): This
tech-savvy demogra

e hospitality up{-nmke).  fueling
demand for trendy hotels and unique

wit-
nessing a tourist influx. This trend
is fostering the development of bou.
tique otels and homestays, catering
to niche traveller segments. Think of
vibantfesivals anigue cutvalexpe-
riences, and adventure touris

cities offer something for c\'\rymm
attracting visitors and cr
tunities for tailored tourism
Herce, budget and midscale hotels
are the undisputed champions of this
market. Catering to the value-con-
scious traveller, they offer quality
stays at affordable prices, This segment
is poised for continued growth, with
major expansion plans already under-
way. By capitalising on these trends
nd adapting to local needs, Tiers 11
and 11 cities are set o be the next big
wave in the Indian hospitality sector.

Spiritual tourism takes
“A large s mcnlu[p\'opl«mlmlu an
dsplatioral s roughly comprising
of 25 per cent of the country’s tourist

Keswani: the aspirational class wil el the
srowth

will fuel the growth of
spiritual tourism in the
near future in India, as the country’s
GDP grows eventually,
to the expansion of 1
middle
m.. JRowani; duiman &

recor Leanaa Tree Hotels. “This
Aspu.mon.]l class, which cannot afford
to stay in luxurious hotels in India

wpulaton
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Focus

but is willing to pay up to 7,000 per
night for a decent accommaodation, is
crody giglo G e

the Indian hospitality sector in the
gessicomt; especalyin o Werl
‘and Tier Il cities of India

Four-Star category hotels and resorts
in India considering the spending
capacity of rising middle class popula-
tion of India as currently, 95 per cent
hotels in India are categorised below

Five-Star category. A traveller visiting
tion in India spends
©2,700 per day on an average cur-
rently, he adds. 1t is a meagre amour
“However, spiritual tourism is going to
dousapportuniis for
industry in the
futur et
stoe ity the ountiy s we'can sseady
nate the fervour amongst Indians
worldwide to visit spiritual destina-
tions, especially after the consecration
of Ram Mandir in Ayodhya by Prime
Minister Narendra Modi last month,”
explains Keswani
Ayodhya is already witnessing a sig-
nificant inereasc in plgcn v with
cstimates suggesting a
{0k sie 1n the comsiog yeas
fng. hote i and budge m ers
are v ot pi, with
tavesments atreding 5,000 cone
planned for building new hotels and

253

Mangham: O geaet st Hes o
Iuman captal

along the Ganga,

“Overall, the growth of spiritual
and religious tourism presents a Sig-
nificant_opportuni the Indian
hospitality sector at present,” obscrves
Abinash Manghani, chief excutive
officer, Welcomlleritage Tlotels. “By
understanding the specific needs of
this promising segment and investing
in targeted Infrastructure and experi
ences, hotels can tap into this boom-
ng market and contribute to the
overall growth of the industry.” vxanz-

traditional wedding venues, creating a
demand for hotels that can offer stun-
ning backdrops, diverse themes, and
memorable experiences. While Tux-
ury hotels remain a player, their exclu-
sivity leaves ample room for the sweet
spot of mid-segment and upper mid-
segment hospitality. These hotels cater
to cost-conscious couples who still
desire high-quality amenities and ser-
vices at attainable prices. They offer
diverse options, from bor
in qualnt towns to modern sorts

preercness and budgets, Pls, o
flexibility allows them to host inti-
‘mate gatherings or grand celebrations,
accommodating diverse guest lists.
‘While luxury hotels hold their
harm, several factors are propel-
m.,; the mid-segment and upper m
rise” Manghani _ informs.
“Many stanning destinations in Tndia
Tack sufficient luxury  infrastruc

Additionally, couples are prioritising
unique experiences, and these hotels
can excel by incorporating local cul-
tural elements, themed weddings, and
personalised touches. Our Prime Min-
ister’s focus on domestic tourism and
wvents further fucls this trend, attract-

ing more destination weddings with
India ui benefiting hotels across
categories.”

“However, challenges  remain
Increased competition  necessitates
steong marketing and unique offer.

enhancing existing
While luxury hotels cater to a specific
segment, the focus is also on devel-
range and budget stays to
I ds of pil-
and spiritual tourists. While
s prime example, the trend
10 other spiritual destinations
m» Vs Matbus, o s Pat
. These locations are experiencing
o geovitspatios Wb Fisplta:.
playing a crucial role in catering to
of visitors.

Spiritual Tourism is the largest con-
tributor to travel across India with
such landmark destinations as Jammu
fawi for Vaishno Devi, Tirupati and
Sabarimala in the South, Haridwar
and Rishikesh in North India, the
Buddhist Circuit in east India and
now Varanasi, Prayagraj and Ayodhya,

hani is sure th,
wil invest significantly I spirtual
o esinuioey of Tl 1y
he sl 1o e ot

t os ke the

il and Spis
el Mgmentaion Dive (PRASAD)
scheme and improved connectivit
B2 ehibing sl o am
nities near these destinations, fur
e tudling hospliality Erowth” e
emphasises.

Destination wedk s bell
While, the burgeoning trend of des-
tination _weddings s ringing wed-
ding bells not just for couples, but
for mid-segment and upper mid-seg-

Somstions, Gieys moving beyosd

ings. Supporting devel-
opment in emerging destinations is
crucial to accommodate the growing
demand. Finally, partnering with local

e and businesss enriches

gt expe s sus
Ealoable tpursm, 1 cooclusion; des
tination weddings present a_golden
pportily for mid-segment and
per_ mid-segment hotels in India,’
Although the Indian hospitality
sector holds immense potential, navi-
gating the current landscape poses dis-
tinct challenges too. Apart from cost
of capital, which is high, the Indian
hospitality sector is beset with long-
term low returns on Capital
this secto is o late atacting lng
pei ool K
ox grateat s e ockian
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Raljee: demanding infrastructure status for
hospitality sector

capital which needs to be developed
further if India must develop into 2
tourism cconomy,”  stresses Mang-
hani. “Bridging the skill gap through
comprehensive training programs is
paramount, ensuring a skilled and
motivated workforee cquipped o fulfil
cvolving g

In the

0 hospitality sector,
iness operations for
ands embracing tech-
big way. Automation,
data amalytics, and AT poid the bey
streamlining processcs, enhanc-
W personalising guest
Furthermore,  integrat-
ing sustainability as a core value isn't
simply an cthical choice but a driver
erm profitability. Manghani
fecls that the power of digitalisation
cannot be overstated. Investing in a
robust online presence, targeted cam-
paigns, and leveraging digital plat-
Torma, il reach gloial audicnces,
Data-driven decisions, based on gues
insights will allow tailoring offerings,
personalising experiences, and opti-
mising marketing strategics for max-

thrives on resilience and innovation.

By tackling these challenges head-on,
the sector can create a future where
stakeholders of the industry flourish
and contribute significantly to India’s
economic and social progs
According to Chander Baljee, chair-
n and managing director,
Orchid Hotels, *Spiritual and religious
tourism is a powerful catalyst for the
sector. Last year,
this segment reported a_ remarkable
surge i both domestic and forcign
tourists visiting pilgrimage sites in
India. The burgconing spiritual tour-
ism landscape is fostering an increased
demand for hospitality services such
as accommodations, food and bever-
age, and travel services, with 70 per
cent of Indian travellers expected to

tiatives, including PRASAD, further
amplify this growth by boosting the
number of tourists. The economic
impact is noteworthy, as the Indian
religious and spiritual market size
reached about $58.56 billion in 202:
and is projected to grow at a CAGR
of 10 per cent during 2024-32

of tourists, substantial rey
oo and hightened demand for

¢s, government support, and a
Saniticant ccono

indeed set for significant growth in

3 gomcimiment. Intiairus.
tre Geveloprment, there s 3 growing
demand for quality hospitality ser-
vices in these cities. And, the cultural
richness also makes them attractive
tourist destinations

Also, the rising trend of destination
weddings is set to significantly boost
mid-segment and upper mid-segment

Mid-se id-seg
Botes are sdaptng to offer tilorsd
ervices, providing an attractive ble
of affordabiltyand qually: The nppm
of destination weddings is expanding
Dejond ucary Hotels, ackomiedging

Kannampilly: smaller cities will be the
engines of growth,

the allure of picturesque locations for
intimate celebrations. Mid-segment
and upper mid-segment hotels are
well-positioned to meet this demand
with scenic venues, personalised ser-
vices, and reasonable pricing. Our
strategles are aligned to capitalise on
this trend, confident that it will sig-
nificantly contribute 1o our business
and the broader hospitality industry’s
growth,” explains Balice.

“a0e
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Time to give its due
Baljec has bee rastructure
status for the Indian hospitality sector
from the Indian government, aligning
it with the commercial and industrial
sectors. This recognition is essential
1o enhance the sector’s credibility
and foster sustainable development
“In terms of financial aid, | propose a
5 per cent GST on hanquets, irrespe
tive of room tariff, to promote eve
hsting Simutancoust, | ecommend
cent GST applicable to room
ges below 500, ma 11 our ser-
vices more accessible to a broader aut
ence,” he added. Also, Baljee advocates
for accessible loans with long-term
durations of up 10 25 years, provid-
ing. the necetary Anancil sanl

y for growth and development of
i Incln Posptalty sector, i ok
“Furthermore, T emphasise the imp
tance of infrastructure development,
particularly in tourist places. | urge the
government to establish world-class
toilet facilities, enhancing the overall
experience for visitors and contribut-
ing to the growth of tourism and tor
st opinion on New Bhara
e hopialky sectr conpit:
stesa szabc percenge of the
o

mlunm
iy, exec st ch
tali

eds 1o recognise
this and consider the hespitality sec
toras a partner to India's growth story

|

Kamat: destination wedding lures small
cties too

and not just a cash-cow for tax
sl Alo,out secor should m- con-
sidered an industry partner, not a
Consplcanus-consamphion heciry 65
10r to only be taxed and penalised.
Onge we are looked at as an (ndustry,
and start getting the bencfits of that,
the sector will grow exponentially and
fuel India's economy and growtl
Kannampilly ds that, as
more and more domestic tourists and
many NRIs also are now converging
 religious sites and temple towns
In increasing numbers, spiritual and
religious tourism is a growing mar-
et segment which carlier did not
have quality hotel accommaodations in
Tudia. Many branded hotels are now
opening up in these cties, i
growth of the sector, “The
& Resorts have been market leaders in
these locations, with nine hatels of
ational in eight of the major temple
towns in India" adds Kannampilly
With the Indian economy growing at
a furious pace, smaller Tiers 1l and 111
cities are expanding their footprint at
a faster pace. Many of these citics now
boast of branded hotels, and demand
for hotel rooms and bangueting spaces
are also growing exponentially. These
smaller cities will be the engines of
gt fo thesedtor coming yeus
according to Kannamy
“India has always e i

Focus

spirituality,” remarks Vikram Kamat,
founder, VITS Totels & R

the gra
India, “The boy t
ous. cireuls of India s geting
urxamusl gradual wed
i potnaient Gt
ment of road & rail connectivity,
ninerrupied poer supply and avail.
abily of ighpee net across
0 tointry e Towaridbly ool
1 the spurt In growti o te hasp
ity industry in smaller cities of India.
Kamat feels that, going forward,
“destination wedding’ business will not
e confined merely to the luxury hotels
of India. “The trend reveals that even

Incidentally, Finance Minister Nir-
mala Sitharaman acknowledged the
promising future of the tourism sec-
tor in her interim Budget speech in
Lok Sabha recently. “Tourism, includ-
ing spiritual tourism, has tremendous
‘opportunities for lacal entreprencur-
ships. States will be encouraged 1o
develop. iconic tourism centres. o
address the fervour for
Somnstc toukim, proects for poct
connectivity, tourism  infrastruc-
ture and amenities will be taken up
on islands

partners in the spirit of FDI (First
Develop India),” she said.

World
Council estimates th
tion of travel and tourism to India’s
GDP s expected to be 6.7 per cent
per year between 2019 and 2029, The
feeder regions of the country and reli-
gious destinations of India are likely

sector s spiritual tourism is perceived

0 be gaining immense interest across
segmentsof unilies, eoupies and mnk
lennials, in addition to the senior
citizen population of India. .




